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PGA TOUR Studios goes live, redefines TOUR approach 

 to content creation and production 
Studios will position TOUR to better serve fans across changing media landscape 

 
PONTE VEDRA BEACH, FLORIDA – As the PGA TOUR’s Opening Drive kicks off the 2025 FedExCup Season this week at 
The Sentry, the organization today unveiled PGA TOUR Studios, a state-of-the-art production studio that will redefine 
and energize how the TOUR creates and delivers content to golf fans across the globe. First conceptualized in 2017 
leading into media rights negotiations, the 165,000-square-foot building broke ground in 2022 and tested its capabilities 
throughout the fall of 2024. The opening of PGA TOUR Studios is a pivotal next step of golf content production in an 
ever-changing media landscape and one that will fuel exponential growth in the TOUR.  
 
To commemorate the official opening of PGA TOUR Studios, the PGA TOUR created the first original content from its 
virtual set in Studio 1A featuring Tiger Woods and tomorrow will see the first round of The Sentry on PGA TOUR LIVE on 
ESPN+ produced from Studios.  
 
PGA TOUR Studios now houses all PGA TOUR media operations, including live production of PGA TOUR Champions, Korn 
Ferry Tour, more than 5,000 hours of PGA TOUR LIVE on ESPN+, as well as the TOUR’s expansive roster of more than 50 
original, social and digital media platforms. PGA TOUR Studios is also home to the largest library of golf content in the 
world, featuring more than 170,000 videos totaling 223,000 hours of content, with the earliest being a film transfer from 
1920.  
 
“PGA TOUR Studios is a landmark step in golf media, signaling a tangible investment to more deeply connect with our 
fans through energetic, compelling content that brings them further inside the ropes and closer to their favorite stars,” 
said PGA TOUR Commissioner Jay Monahan. “Every new technology and forward-thinking innovation we introduce is 
about serving our fans and meeting them where they are, and the creative capabilities of PGA TOUR Studios will help us 
further that mission while showcasing the beauty of our sport.” 
 
With hardware and space to accommodate both current and future standards, PGA TOUR Studios enables the TOUR to 
produce creative content – even beyond the world of golf – while giving its creators freedom to experiment with the 
latest cutting-edge technologies. At launch, PGA TOUR Studios features eight production rooms, eight audio control 
rooms and seven LED-outfitted studios, including a 270-degree LED display in Studio 1A. The studios are capable of 
monitoring and displaying thousands of video and audio feeds, all capturing action from up to 144 cameras or live feeds.   
 

mailto:chriscox@pgatourhq.com
https://www.dropbox.com/scl/fo/tdzxmxx2pip4y7icdzsgn/AHssoRYXa0DpG42o4jkFZnk?rlkey=sjsiq00z7vibtepo7u6txhglu&st=x5mkgpdm&dl=0
http://www.pgatour.com/studios


 

 

Other unique attributes of PGA TOUR Studios include a custom-built video review center with access to all camera feeds 
for live, on-air rulings, a 34-seat theater to screen all the latest TOUR content projects, studio-specific booths for 
podcasts and, coming in 2026, PGA TOUR Radio. PGA TOUR Studios also houses Pro Shop, the PGA TOUR’s preferred 
partner in Hollywood dedicated to creating premium content at the intersection of golf and culture. 
 
“With PGA TOUR Studios now live, our team can deliver for fans new, dynamic productions that chronicle the incredible 
stories of our athletes in a new era of golf media,” said Rick Anderson, PGA TOUR Chief Commercial Officer. “This 
production studio will help usher in the next chapter for the PGA TOUR as fans around the world further guide our 
decision-making through their valuable feedback to our Fan Forward initiative.”   
 
As previously announced, PGA TOUR Studios will soon deliver a new World Feed, produced and curated exclusively for 
international TOUR media partners and their viewers with a customized graphics package and specific cameras focused 
on international golfers. This live broadcast will feature weekly on-site reporters and include up to six dedicated cameras 
at select FedExCup events, all providing greater coverage of international players, which also allows the TOUR to curate 
and distribute enhanced content across its social and digital platforms. Following its debut at THE PLAYERS, the World 
Feed will be produced for all remaining events on the 2025 schedule. Launching the World Feed is the first step toward 
producing localized live feeds specific to certain countries, with native language announcers and graphics, in the coming 
years and a major step toward improving the international fan experience. 
 
The three-level PGA TOUR Studios sits adjacent to the 187,000-square-foot PGA TOUR headquarters, which opened in 
2021. The completion of the campus helped the TOUR achieve LEED (Leadership in Energy and Environmental Design) 
BD+C Gold certification from the U.S. Green Building Council due to its sustainable design and operation with specific 
approaches to energy conservation, water use reduction and enhanced indoor air quality. 
 
The previous PGA TOUR Entertainment facility in St. Augustine was the home for TOUR productions since November 
1997, and with the growth in popularity of professional golf came the increasing need for more technical resources to 
deliver a better overall experience. Current production calls for more on-course TV cameras, on-course microphones 
and additional graphics systems, which led to the TOUR outgrowing the capabilities of the previous building, located 22 
miles from the TOUR’s current campus. PGA TOUR Studios is built to support the growing production demands and will 
allow for greater collaboration and efficiency between the creative groups and business operations across the TOUR.  
 
PGA TOUR Studios was designed through a collaboration between Foster + Partners, which also designed PGA TOUR 
headquarters, and architect of record HLW International. The general contractor was Gilbane Building Company, which 
ultilized Procore software as a construction management solution, with RocaPoint Partners serving as owner’s 
representative. Systems integration of PGA TOUR Studios was provided by NEP Group. The PGA TOUR wishes to thank 
St. Johns County for their many years of interest and support. The overall annual economic impact of the PGA TOUR 
exceeds $1 billion in Northeast Florida according to third-party research firm RKG, with the estimated benefit of PGA 
TOUR Studios expected to net an additional $112 million in total impact. 
 

### 

About PGA TOUR 
By showcasing golf’s greatest players, the PGA TOUR engages, inspires and positively impacts our fans, partners and 
communities worldwide. 
 
The PGA TOUR, headquartered in Ponte Vedra Beach, Florida, co-sanctions tournaments on the PGA TOUR, PGA TOUR 
Champions, Korn Ferry Tour, PGA TOUR Americas and administers PGA TOUR Q-School presented by Korn Ferry and PGA 
TOUR University. TOUR members represent the world’s best players, hailing from 28 countries and territories. 
Showcasing the biggest moments in the sport with history and legacy on the line, the PGA TOUR has long-term domestic 
distribution partnerships for broadcast coverage on CBS, NBC and Golf Channel and video streaming service on ESPN+. 
Internationally, PGA TOUR coverage is available across 200+ countries and territories in 30 languages via 44 broadcast 
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and digital partners. Virtually all tournaments are organized as non-profit organizations to maximize charitable giving, 
and to date, tournaments across all Tours have generated more than $4 billion. 
 
Fans can follow the PGA TOUR  via: the PGA TOUR app and PGATOUR.COM; social media channels, 
including YouTube, Facebook, Instagram (in Spanish, Korean and Japanese), LinkedIn, TikTok, X 
(in English, Spanish and Japanese); the PGA TOUR Channel on Free Ad-Supported Television (FAST) platforms such as the 
Roku Channel, Samsung TV Plus, PlutoTV, Xumo, LG Channels, Tubi, Amazon’s Freevee, FireTV and Alexa devices; 
and WhatsApp (in English and Spanish),  WeChat, Weibo, Toutiao and Douyin. 

https://www.youtube.com/@PGATOUR
https://www.facebook.com/PGATour/
https://www.instagram.com/pgatour/
https://www.instagram.com/pgatouresp/
https://www.instagram.com/pgatour_korea/
https://www.instagram.com/pgatour_japan/?hl=en
https://www.linkedin.com/company/pga-tour/
https://www.tiktok.com/@pgatour?lang=en
https://twitter.com/PGATOUR
https://twitter.com/pgatouresp
https://twitter.com/PGATOUR_Japan
https://www.whatsapp.com/channel/0029Va3nJw68KMqrNum9CW3Q
https://www.whatsapp.com/channel/0029VZzjq2e0bIdmjyKUtD1A
https://mp.weixin.qq.com/s?__biz=MjM5NjMwNTMzMw==&mid=2651657457&idx=1&sn=88a9d97dee9fd0eb350b328ace823b4e&chksm=bd12f42b8a657d3d178461a3b1ed1b6698922bb3fcc1c16020dbf44f42f8cf9abac7563e56ef&mpshare=1&scene=1&srcid=&sharer_sharetime=1580779531250&sharer_shareid=058f3b4488554c4e4fcb906fcc49755f&exportkey=AZTD9L7Uprn8iaYs%2BoP6uXw%3D&pass_ticket=FHFQxidNP2QmVAL93G8XgSDIz9a89Mw62Q22VcSKgwg83N9QQqpVQ%2BzVoUDxtSU1#rd
https://www.weibo.com/pgatour
https://www.toutiao.com/c/user/6301181466/#mid=6310584897
https://www.douyin.com/

